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           Olfaction
The Role of expectation upon the sensory experience of Olfaction
Olfaction can be defined as the ability to smell or the action of smelling. This is a thing that has a psychological effect in most of the things that we do in normal day to day experiences, how we respond to different thing depending on the smell we get from them, what we want to have closer to us due to the different expectations we get from the different smells we get from something (Larsson et al., 2014). Our perception towards different thing mainly depends on the olfaction. 
Walking down a street and a certain bad smell hits you psychologically a person identifies the place with dirt and also the environment occupants of the place dirty just as the case of a bad smell from a person psychologically the person is either dirty due to different reasons such as poverty. All these are perceptions derived from our ability to smell. Also in restaurants, different smells give us different notions on the kind of meal the hotel serves and how fancy the hotel is. All these are perceptions in the mind which are from the different smells that we receive.
We expect a lot from our olfaction abilities things such as memory. We tend to associate memories with particular smells and the minute one does smell a particular it brings up a particular memory. So many psychological decisions we end up making depend on the sensory experience of olfaction, what to ingest in our bodies, what to associate with, where to visit or where to settle, who to interact with and how we correlate with one another, for example, the smell of an expensive colon on a person one psychologically associates this with wealth although not in all cases are our decisions based on sensory experience of olfaction always right (Larsson et al., 2014). 

References
Larsson, M., Willander, J., Karlsson, K., & Arshamian, A. (2014). Olfactory LOVER: behavioral	and neural correlates of autobiographical odor memory. Applied Olfactory Cognition, 41.
     

